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Background
When the movie Fatal Attraction premiered in South Korea in 1988, the loudest screams came not when the jilted lover played by Glenn Close popped out with a butcher knife, but when live snakes slithered under the feet of moviegoers. The snakes were blamed on South Korean film distributors protesting the first direct distribution of a US film. Ever since, the real action in the film industry in South Korea has been behind the scenes. The plot boils down to a simple formula of the home team versus the outsiders, with the antagonists being South Korean actors and directors who fear they will be wiped out by Hollywood. Far from settling down, the hissing match turned into an epic drama spanning decades and continents. The current issue is a law requiring that cinemas show South Korean movies 146 days a year (40 percent of the time).
Side A
Filmmakers are angry at what they see as undue pressure by the United States to open the market to more Hollywood films. Filmmakers from France and Iran joined forces with the South Koreans. “We don’t think film should be traded like any other commodity,” said Yim Soon Rye, who directed quirky cult film Waikiki Brothers (2001), about a struggling rock band. “It’s not a car or a ship--it’s our culture.” The United Nations Educational, Scientific and Cultural Organization has just voted overwhelmingly in Paris to adopt a convention aimed at promoting cultural diversity that would exempt movies from free trade agreements. Actor Ahn Sung Ki, leading the movement to retain the screen quota, credits the vibrancy of South Korea’s film industry to the effect of the quota. He said the output and quality of Mexican cinema suffered badly after the country reduced its screen quota as part of the North American Free Trade Agreement. 
Side B
The United States has made it clear that it considers the screen quota a trade barrier and one of the biggest obstacles to free trade agreements between the countries. Opponents of the screen quota contend that the South Korean film industry no longer needs the crutch to compete. South Korean pop culture is such a phenomenon in Asian countries that headline writers are calling it “Kim- Chic.” Hollywood producers have been snapping up remake rights for the most popular South Korean films. Last year, hits such as Taegukgi, a South Korean war epic, and Silmido, a Cold War thriller, gave South Korean films a 54 percent share of the country’s US$850 million (HK$6.63 billion) in box-office sales, according to Korean Film Council statistics. The share for American films was 41 percent. The Motion Picture Association of America trade association is asking South Korea to lower the requirement to show domestically made movies to 20 percent of the time from the current 40 percent.

What should Korea do?
� From “South Korea locked in movie quota war,” by Barbara Demick. The Standard. Wednesday, November 02, 2005. http://www.thestandard.com.hk/news_detail.asp?pp_cat=17&art_id=4720&sid=5280518&con_type=1





